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ONE-BILLIONTH COPY OF HIGHLIGHTS MAGAZINE

DELIVERED TO YOUNG DALLAS SUBSCRIBER BY

HIGHLIGHTS FOR CHILDREN AND THE UNITED STATES POSTAL SERVICE

Birthday Party Celebrating 60th Anniversary of Highlights Magazine

Includes Young Subscribers from Dallas
COLUMBUS, OH, August 1, 2006 – Highlights for Children and the United States Postal Service delivered the one-billionth copy of Highlights magazine to a young subscriber in Dallas, Texas on Tuesday, August 1, 2006. The girl, an elementary school child, and her family were presented with the one-billionth copy during a special party celebrating the 60th anniversary of Highlights magazine attended by other children from the Dallas area.


The child’s postal carrier, Richard Rurrett, who celebrates his 20th year of service with the United States Postal Service this year, and Timothy Teamann, a 26-year veteran of the United States Postal Service, delivered the special copy of Highlights to the family at a party held at the Dallas Main Post Office, 401 DFW Turnpike-I-30, in Dallas, Texas.


“One-billion copies is a big number. To put such a large number into perspective, I think about a United States Postal Service letter carrier placing a copy of Highlights magazine into a family’s mailbox,” said Kent S. Johnson, CEO of Highlights for Children, Inc. and great-grandson of the Founders. “I imagine a child coming to that mailbox and finding a copy of Highlights for Children with his or her name printed on the label. I think of the excitement that child experiences seeing what’s inside that particular issue. I think about the child developing a love of reading and, we hope, a lasting love of learning through our stories and articles. Now hold that image of a single child in your mind and multiply that one child’s experience by one billion. That is why we do what we do ”


This meaningful milestone – the delivery of the one-billionth copy of Highlights magazine – also celebrates the 60-year partnership Highlights for Children has had with the United States Postal Service. 


“While we mark this significant milestone in our company’s history, we are also celebrating the efforts of hundreds of thousands of letter carriers and other postal employees who work to deliver two million copies of Highlights magazine each month to children, families, schools, libraries, and doctors’ and dentists’ offices nationwide, and the letter carriers’ delivery of 30,000 letters, drawings, and poems written by children back to us,” said Johnson.

From the beginning, Highlights has invited children to contribute to the magazine by submitting their own poems and drawings, questions to the editors, riddles, and jokes. Highlights readers consider the magazine as a personal friend, and children send the editors more than 30,000 letters a year. 

 “We take our relationship with our young readers very seriously, and we have always responded to every letter we receive,” said Christine French Clark, editor of Highlights magazine. “The various features comprised of children’s contributions are often some of the first pages kids turn to when they receive the magazine. Looking at the creative work of peers inspires kids to create for themselves.”

A founding principle of Highlights for Children is the belief that children are the world’s most important people. This belief continues to drive the company and is the underlying principle of a family of “Fun with a Purpose” products. Over the years, Highlights has extended both its mission and its impact on children by expanding its activities beyond the magazine. The company has grown to include five Highlights Book Clubs – Puzzlemania®, Mathmania®, Which Way USA?®, Top Secret Adventures™, and Hidden Pictures Playground™ – as well as an interactive Web site for children, www.HighlightsKids.com, and the Highlights Catalog, all of which can be reached via www.Highlights.com. 

“What has made Highlights popular over so many generations is our steadfast commitment to helping children become their best selves and the positive role our magazine and other products can play in a child’s development,” said Johnson. “We’ve achieved our first 60-year milestone by strictly adhering to an enduring philosophy and set of values. All that we do – and will do over the next 60 years – will focus on helping children in their development of creativity, sensitivity, literacy, and ability to think and reason.”

Adults will recall this cultural icon from their childhood, with “Hidden Pictures” – still the most popular feature – and “Goofus and Gallant,” two boys whose different approaches to everyday situations prompt discussion about what are right and wrong behaviors. The poetry, fiction, and articles explore a wide variety of topics. Science stories show the scientific process to help stimulate kids to enjoy the wonder of nature and to think, raise questions, reason, and experiment. These features remain hallmarks of the magazine. Recent feature additions – “Ask Arizona,” “Gallant Kids,” and “Nature Watch” – offer new enjoyment to children. 

The HighlightsKids.com Web site includes interactive games, such as “Maze Maker,” “Click-and-Play Hidden Pictures,” “Mystery Messages,” and more. The site also includes archives of stories, Hidden Pictures, crafts, poems, and recipes, as well as bonus features that enhance the value of the current issue of the magazine. 

“We encourage children to read for meaning and enjoyment and to think creatively and critically,” said Clark. “Whether kids are enjoying our magazine, puzzle books, or Web site, our mission never changes, and that is to provide the highest quality content that kids love and parents trust.”
For more information on subscriptions to Highlights and Highlights Book Clubs, as well as Highlights Catalog, visit www.Highlights.com or call 800-303-2802. A one-year, 12-issue subscription to Highlights is $2.67 per issue. Children are invited to visit www.HighlightsKids.com. 

# # #

Highlights for Children, Inc. (www.Highlights.com) has focused on helping children become their best selves for generations. Highlights magazine celebrated the delivery of the one-billionth copy of the magazine and its 60th anniversary in August 2006. On the Web, www.HighlightsKids.com offers interactive content related to each issue of the magazine as well as independent activities such as “Click-and-Play Hidden Pictures®,” e-cards, games, craft activities, “Mystery Messages,” jokes, and riddles. Devoted to “Fun with a Purpose®,” Highlights for Children also offers children, parents, grandparents, and educators a broad range of products including the Highlights for Children Book Clubs (Puzzlemania®, Mathmania®, Which Way USA?®, Top Secret Adventures™, and Hidden Pictures Playground®). Highlights Catalog (www.Highlights.com) selects quality toys, games, craft activities, puzzles, and other products that children will love and parents can trust. Corporate offices are in Columbus, Ohio, and the editorial offices are in Honesdale, Pennsylvania.

United States Postal Service (www.usps.com) Since 1775, the United States Postal Service and its predecessor, the Post Office Department, have connected friends, families, neighbors and businesses by mail. An independent federal agency that visits more than 144 million homes and businesses every day, the Postal Service is the only service provider delivering to every address in the nation. It receives no taxpayer dollars for routine operations, but derives its operating revenues solely from the sale of postage, products, and services. With annual revenues of $70 billion, it is the world’s leading provider of mailing and delivery services, offering some of the most affordable postage rates in the world. The U.S. Postal Service delivers more than 46 percent of the world’s mail volume—some 212 billion letters, advertisements, periodicals and packages a year—and serves seven million customers each day at its 37,000 retail locations nationwide.
