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Our Contributors

Christine French Cully

Christine French Cully is the editor in chief of Highlights for Children, Inc., where she is
responsible for shaping the editorial direction of all the products the company develops—its
magazines, books, and digital products. She plays a strategic, ongoing role in the development
of the Highlights vision and brand across all markets and channels around the globe.

Cully also leads the Highlights’ mission to elevate the voice of children and encourage
fellow parents and adults to commit to helping kids grow to become their best selves. She
also helps ensure that every child's letter that comes through the Highlights door is read
and responded to, penning many letters herself—because every child’s voice matters.

In 2011, Cully was named an executive vice president of the Highlights Corporation. She

is only the fourth editor in chief who has led the company during its 70-year history.
r
r
Sasha L. Ribic, Psy.D.
Roberta MlChﬂle _Dr. Ribic is a licensed clinical psychologist
in Columbus, Ohio. She provides

psychotherapy for children, adolescents,
and adults. She enjoys providing varied
psychgeducationa[ programs and
parenting seminars within central Ohio.

Golinkoff, Ph.D.

Dr. Golinkoff is the Unidel H. Rodney Sharp
Professor of Education, Professor of Linguistics
and Cognitive Science, and Professor of
Psychological and Brain Sciences at the
University of Delaware. She has won numerous
awards, including the American Psychological
Association Award for Distinguished Service
to Psychological Science and Distinguished
Scientific Lecturer. Having written over 150
articles and 16 books, monographs, and special
journal issues, Dr. Golinkoff, along with Dr.
Kathy Hirsh-Pasek, is co-author of the new
book Becoming Brilliant: What Science Tells
Us About Raising Successful Children.

Dr. Ribic utilizes an Adlerian psychological
perspective to inform her work, which
stresses the need for community and
connection for maintaining mental health
and yvellness. Her work is collaborative
_ano_l Interactive with an emphasis on each
individual's strengths and resiliencies

Dr. Ri_bic is a socially responsible .
practitioner, who respects and celebrates
human diversity and difference.
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Navigating the political waters and
talking about the election can be hard
Are you overwhelmed
by how to talk to your kids about it?
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It's also important to think about how
lt are talking about the
d children. According to Dr.

Golinkoff, parents need to be intentional
about how—and how much—they
expose children to election conversations.
"Kids are hearing their parents say

things about the candidates, and what

is being said in the news, and they are
picking up on it," says Dr. Golinkoff.

Talking about the election can alsobea
key opportunity to teach children critical
thinking skills and the value of forming
opinions.“Conversations can be more
powerful when opinions come from
Kkids,"says Dr. Golinkoff. “If you just tell
your child something, it may go inone ear
and out the other. But if you ask the child
to make the judgment, the child is going
to be forced to think more. And when
children think more. the lesson lasts longer
ora well-thought—out opinion is formed.”

Finally, it's important to consider your
child's age, prior knowledge, and maturity
level before starting discussions of exposing
them to News about the election. Dr.
Golinkoff points out that conversations
about issues related to ethnic groups of
minorities May worry children, whether
or not they themselves are part of the
group being targeted. Therefore, Dr.
Golinkoff notes it is best not to ignore
these issues. Rather, parents should

use them as an opportunity for inquiry
and problem solving with their kids.
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Get the paintbrushes out—
most kids would change the color.

I n the midst of our serious and thought-
provoking guestions for kids about the
election, we thought itd pe fun to see€
what they think about the color of the
White House. Looks like we have a nation
of ambitious designers on our hands! While
kids seem 1O understand  the historical
reverence and tradition of the White House
peing white, an overwhelming 70% of
kids would change the color of the White
House if given the opportunity.

] would leave it white
because then you don't

have to change the name.”
_ Girl, age 8

nEyery color of the rainbow
pecause like a rainbow,
our nation is made up of

many colors!”
_ Girl, age 12
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- Ri'e)" age 8




No line gt the

Oval Office:

the majority of kids aren’t interested in running,

increases with age (75% of 11- to 12-year-
olds don't want to pe President). Many
are deterreq by the stress and difﬁculty
associated with the job, as 41% of kids
said there'q be too Much pressyre being
president. Kids alsodon't wantto ryn because
“‘we have other plans” (17%), followed by
“it's too much responsibility” (10%).

Of the 35% who say they woulg want to
be President, many (28%) cite "wanting to
Mmake a difference” as the reason, followeqd
by “it would be cool/fun” (10%) ang they
“want to be in charge/rule” ot 9%.

“No.Iam going to be ¢ shark
Scientist,”
= Boy, age 6

“No because | want to be o

Professionq] Soccer player

and veterinariqn,
= Boy, age 7

W hile some children do want

to run for President to help
People, to help make adifference in
the world, we were surprised to learn
that the Majority of kigs who responded
to our survey think the job is too difficult,
too much work. What does this say
about the Society we live in today?

Dr. Ribic explains, “It's clear that
stress js 3 Mmajor factor in why kids
don‘t want to be President,

and it shouldn't COme as a Surprise—
between the Negative news Coverage
of both current Presidentia| decisions

and the Candidates, along with many
Negative CoOmments from adults

in their own lives, kids can easily
pick up that being the president
might not be the best jop.~

However, the Mmajority response
Might have 3 silver lining. Dr. Ribic
continues, “Many kids simply want
to be Something else! While being
president may have been Seen as the

now being €ncouraged that they can pe
Successful gt anything they want to be. "
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— Kaveem, age |2

65%
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“It's up to adults to be c:hamputzvcr:sg ::M
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o their best selves, whether
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o kelef " says Cully. “At the end of t
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It seems honesty really is the best policy.

W hen we askeq kids to select 5 quality

they thought was MOst important
in a president, they had an Overwhelming
top answer. Choosing from a list of options
including honesty, Smarts, kindness, [ots of
Practice, and Courage, honesty won hands
down, Nearly half the kids surveyeq (44%)
resoundingly believe that honesty is the most
important quality for 3 president to possess.

Takecrvvay

“They should have honesty.
hey should always tel]
the truth.”

- Joel, age 11

< ; iven the focus on honesty—in
both this election ang previous

elections, jt's NO surprise that always

trustworthiness," says Dr, Golinkoff,
‘so it follows that kids pick up on this
and think honesty iS most important.”

‘After hearing the Candidates c3|| Oone
another ligrs throughout the Campaign,
Kids may fear that we'll end up with g

rhetoric into a teaching OPportunity,
eXplaining candidly that politicians
don't always play nicely together in
their Sandbox—ang SOMmetimes winning
becomes More important to them

than truth telling. Take the moment to
remind kids that the high roaq is the
best road—and that their €Xpectation
that the president of the United States
be honest js altogether reasonable.”

While adyt Conversations are Clearly
having an impact on the opinions of
children, pr. Ribic points out children’s
€mphasis ang focus on honesty

is also g product of theijr Current
development stage. “At this age [six
to twelve], it's gy focused on being a
good girl or boy and telling the truth.
A lot of daily Conversations center

on honesty ang telling the truth. It
aligns with their mora| development
stage to valye honesty at this age.”
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KINDNESS \““\\
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i “Kindness because presidents
"Kindness be?au:vehat are supposed o be really
' ot nice nice.”
evren .
they ‘e they going .
else a - Jake, age
to do.” - Kate, age 8
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America the free: kids value their freedom.

A t Highlights, we encourageé children This year, even more kids had that same

to think of themselves as citizens response——half (50%) cite their unique

of a global world. At the same time, we freedoms
think it's important that they respect their what makes them most prou
home country and appreciaté the freedom United States. Kids also said they like living
it offers. In 2013, when Wwe asked this here (9%), that they feel safe here (9%), and
they get what they need here (8%).

and rights as Americans 23s
d to live in the

question, our survey revealed that more

kids believed that “treedom’ Was the best
n
I have the freedom to go

to school and become
anything | want to be. "

— Boy. age 6

thing about living inthe U.S. (39.8%).

[t makes me proud that [ live
in the United States because
we have freedom of speech,
and we can use that to say
what we think and make the
world a better place.”

- 6."") age ' (0]




Special thanks to the kids who sat down 1o write to Highligh{:s about their lives.

To learn more about Highlights' The State of the Kid 2016 results,
watch our videos of kids'’ fesponses, or read past reports, please visit

www.highlights.com/sotk.

HIGHLIGHTS"

the flagship magazine, Highlights, our company'’s other offerings include High Five™,
a magazine for preschoolers; High Five Bilinguie™, a dual-language magazine for
preschoolers; Hello™ a magazine for babies and toddlers; children’s book divisions,
Boyds Mills Press and Highlights Press: and a variety of digital products.
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